
LEVERAGING FACEBOOK

GROUPS THE RIGHT WAY



TIME VS MONEY
 

No Money? 
Then you have to trade your TIME



WHITE BELTS VS 
BLUE BELTS VS 
BLACK BELTS 

IN TECHNOLOGY/SOCIAL MEDIA





Umbrella Term
Marketing is an umbrella term for lots of subset
skills. 

Understanding the semantics of what
"Marketing" means is important because then
you can peel it apart and make it into actionable
items



MARKETING DEFINITION

Marketing refers to activities a
company undertakes to promote
the buying or selling of a product

or service



"Marketing"

Writing Copy
Creating Headlines
Images & Videos
Customer Avatar
Placing Ads (Media Buyer)
Reading Metrics

Building Landing Pages
Funnel Structure
Scheduler
Follow Up Campaigns
Organic Posts
E-Mails / SMS



/ PRINT MARKETING

/ SMS

WEBSITE / SEO / LANDING PAGES



Why Organic is More 
Important Than Ever...

• iOS 14 Update in Spring of 2021
• Add Costs are going to Continue to Rise

• It's FREE



/ PRINT MARKETING

/ SMS



/ SMS

"MEANINGFUL
INTERACTIONS"



MUST HAVE GROUPS for RETENTION

• Parents Group
• Adult Program Group

• Staff Group



IT'S ABOUT 
BUILDING 

RELATIONSHIPS



Option 1: Leverage Someone Else's
Facebook Group

• Much Less Work
• You Don't Own It

• You Don't Control It or the People in It
• Can get kicked out for being Sales-y

• Jab, Jab, Jab, Right Hook



Step 1: 
• Search on Facebook for Mom Groups in your Area

• Search on Facebook for Community Groups in your Area













I'm in the group...
Now What?!

• Be ACTIVE in the group
• Comment on posts, make recommendations of other biz

• Post Relevant Content
• If you are going to post something about your school -

ASK AN ADMIN FIRST 
(Send a Friend Request too!) 

• Be aware this is a long term strategy





Option 2: Leverage Your Own
Community Facebook Group

• More Work
• You Own It

• You Control All Content & People
• Shouldn't be Sales-y

• Jab, Jab, Jab, Right Hook









I Created the Community Group...
Now What?!

• Set Clear Rules & Guidelines
• Perform CPR in the Group

• Avoid Salesy Posts
• Optimize 

• Variety of Visual Mixes
• Promote/Mention Your Group

• Focus on Girl Power
• Welcome New Members of Your Group

• Ask Questions



Option 3: Leverage Your Own 
Brand Ambassador Facebook Group

• Invite the Brand Ambassadors of your School
• Use this to Invite & Welcome Prospects 

• This is different from your Student/Parent Group
• Brand Ambassadors can invite their Friends to this Group

• Put out Edu-Tainment type of Content



What Type of Content?

Motivational Posts
Edu-Tainment Videos

Blog Articles



THESE ARE ALL LONG TERM PLAYS
 

COMPOUND EFFECT: 
Small Smart Choices Done

Consistently Over Time Yield Drastic
Results



WHITE BELT ACTION STEPS 

1 - Search for Local Groups
2 - Request Access to Local Groups
3 - Start with commenting on posts
4 - Be active daily in these groups



BLUE BELT ACTION STEPS 

1 - Create a Brand Ambassador Group
2 - Invite your Brand Ambassadors

3 - Ask your Brand Ambassadors to invite their friends
4 - Start inviting Prospects into the Group

5 - Post Content



BLACK BELT ACTION STEPS 

1 - Create a Community Group
2 - Invite All Local Friends who fit your Avatar

3 - Post Engagement Style of Content
4 - Drop Your Links Sparingly


